
Business Community Intelligence 
Masterclass 2007

Maximising Value(s) in the Selection of Your Community Partners

The Practical Masterclass for business: Providing a roadmap for adding 
value to the assessment, selection, contracting, social marketing and 
(where necessary) termination of community partnerships. 

Monday 20 August 2007 - MELBOURNE



The Program

Monday 20 August 2007

 9.30 – 10.00 Registration, Coffee/Tea

10.00 – 10.20
Welcome 
Dr Rhonda Galbally AO, CEO, Our Community
Frank Ford, Managing Partner, Deloitte

The Values Proposition: The community issues valued by the Australian community & the media

10.20 – 10.50
Why  community matters to business
Carol Schwartz AM, Chair, Industry Superannuation Property Trust

10.50 – 11.40
Setting the context for your community partnerships by engaging with issues that 
matter to Australians
Bill Shannon, Founder & Chair, Shannon’s Way

11.40 – 12.10 Morning tea

12.10 – 1.00
Creating value by creating community partnerships that are media worthy
Leon Gettler, business writer (CSR) The Age

1.00 – 1.45 Lunch

Selecting your Community Partners

1.45 – 3.00
How to genuinely address systemic disadvantage – the case for it & the case study
Fr. Joe Caddy, Chair, Catholic Social Services Australia 
Terry Bracks, Chair, Western Chances

3.00 – 3.45
Assessing, selecting, contracting and resourcing your community partner 
Kylie Cirak, Alcoa Foundation and Environmental Partnerships Manager

3.45 – 4.00  Afternoon tea

The Relationship Cycle: Building, renewing & ending community partnerships

4.00 – 4.45
Building, renewing and withdrawing from your partners without blood on the floor
Jacquie Thomson, Director, Grants & Community Development, Lotterywest

4.45 – 5.00
Wrap up
Rhonda Galbally, CEO, Our Community

5.00 – 6.00 Networking drinks



About the Masterclass

The Context:
Business is increasingly 
seeking to engage with 
community organisations 
but …

The old practice of 
board members and 
senior managers 
promoting their 
‘favourites’ is now being 
strongly challenged. 
Most modern 
companies have shifted 
towards application of 
a more professional 
approach to the 
assessment, selection, 
contracting, relationship 
building and, on 
occasion, termination 
of partnerships 
with community 
organisations.
There is an escalation 
in demand by boards 
and shareholders 
for proof of the 
value of community 
partnerships.
There is increasing 
pressure from boards, 
senior management 
and shareholders to 
prove the value of the 
selection of particular 
community partners.

Learning 
Outcomes:

Learn how to develop 
the business case 
for matching issues 
and community 
organisations to 
customer values, 
product/service and 
brand values;
Take away tools to 
ensure media results 
and other benefits 
from your selection of 
community partners;
Hear the latest 
learnings on systemic 
disadvantage and 
how the selection of 
community partners 
by business can make 
a real contribution to 
society;
Explore models 
for assessing, 
selecting, contracting, 
resourcing and project 
managing community 
partnerships;
Discover strategies for 
building, renewing and 
leaving relationships 
with community 
partners without 
leaving blood on the 
floor.

Who will 
Benefit:

Corporate Social 
Responsibility and 
Corporate Affairs 
Managers & Staff
Community 
Involvement and 
Partnership Managers 
& Staff
Triple Bottom Line 
Indicator Managers 
& Staff
Marketing Managers 
& Staff
Human Resource 
Management Managers 
& Staff

Our Community Alliance Partners:

Conference Conveners:

The Location: 
Monday 
20 August 2007
9.30am-5.00pm followed 
by drinks

Deloitte
180 Lonsdale Street, 
Melbourne



Keynote Presenters

Terry Bracks, Founding Chair, Western Chances
Western Chances assists young people in the western suburbs of Melbourne 
to realise their potential through scholarships and other related programs. 
Terry Bracks is also Patron of Heide Gallery and Big Brothers Big Sisters; Chair 
of Computers for Every Child; Co-Chair of the East Timor Friendship Schools 
Project; Board Member of the Breast Cancer Network Australia and the 
Australian Children’s Television Foundation and the Number One Female Ticket 
Holder of the Melbourne Football Club. 

Fr Joe Caddy, CEO, Centacare Melbourne; Chair, Catholic Social 
Services Australia
Fr Joe Caddy is the CEO of Centacare Catholic Family Services, a member of 
the Ministerial Advisory Committee for Victorian Communities, a prison chaplain, 
and Chair of Catholic Social Services Australia, the peak body representing the 
work of Catholic community service agencies nationally. With Fr Peter Norden, 
Joe commissioned Emeritus Professor Tony Vinson to undertake the research 
to produce the landmark report, Dropping off the Edge: the distribution of 
disadvantage in Australia.

Kylie Cirak, Alcoa Foundation and Environmental Partnerships 
Manager, Alcoa of Australia
Alcoa produces 30% of Australia’s aluminium, is the sixth largest exporter in the 
Australian resources sector and provides employment for over 7500 people in 
Australia. In her role Kylie develops and maintains a broad variety of business 
community partnerships which meet community needs, grow the capacity 
of not-for-profit organisations, and support Alcoa’s reputation as a genuine 
contributor to the Australian community.  Kylie is a graduate of the Overseas 
Development Institute and International Business Leaders Forum Partnership 
Brokerage Accreditation Scheme.

Frank Ford, Melbourne Office Managing Partner, Deloitte
Frank Ford has held the role of Managing Partner – Victoria since September 
2002.  In addition to his responsibility for leading and driving the strategic 
direction of the Victorian practice, Frank is a member of the National Executive 
of Deloitte and Chair of the Deloitte Foundation. Outside of Deloitte, he is 
a member of the Board of the Tarrawarra Museum of Art, and the Business 
Council of the National Gallery of Victoria. 



Leon Gettler, Business Writer, The Age 
Leon Gettler is a public speaker, senior business writer and columnist with 
The Age, specialising in management issues including strategy, marketing, 
ethics, corporate governance, human resources and CSR.  Leon is a former 
co-editor of the Australian Institute of Management journal Management
Today, and has authored two books – An Unpromised Land (which received 
a National Book Council award) and Organisations Behaving Badly: A Greek 
Tragedy of Corporate Pathology. 

Carol Schwartz AM, Chair, Industry Superannuation 
Property Trust 
Carol Schwartz is Chair of Industry Superannuation Property Trust; Chair of 
Our Community; President of Melbourne International Arts Festival; and sits 
on several other community, business and government boards. Carol was 
awarded a Member of the Order of Australia in 2006 for her achievements 
in business and commerce and her contribution to community and the 
arts, and she received the Centenary Medal in 2001 in recognition of her 
outstanding service as a leading business executive and board participant.

Bill Shannon, Founder & Chair, Shannon’s Way
Bill Shannon founded Shannon’s Way in 1992, following 20 years with major 
advertising agencies. He chose the name to reflect a new direction in his 
career: communications which specialised in cultural and social issues. 
No other Australian company can demonstrate the same focus and depth 
of experience in this field, and none can boast a comparable track record of 
moving Australians to action – to their benefit, and society’s. 

Jacquie Thomson, Director, Grants and Community 
Development, Lotterywest 
Jacquie joined Lotterywest – WA’s state lottery – in 1994 after two decades 
at the coalface of community work, experience she has used to help foster 
community-business partnerships that encourage realistic relationships and 
a ‘real-world’ focus. It’s an approach that is working: the whole of Western 
Australia – customers, retailers, community organisations and government 
– loves Lotterywest, a result that stands in stark contrast to general public 
regard for similar organisations in other states.

Keynote Presenters



Our Community reserves the right to alter this program or presenter(s) without further notice, however, the program is intended 
to run as advertised. Our Community reserves the right to cancel this activity – registrants will be notified if this occurs and 
payment will be refunded in full. Registrants will be liable for payment in the event of non-attendance unless cancellation or 
request to transfer occurs prior to event. 

This brochure is printed on 100% Recycled Paper

Our Community and our alliance partners are committed to access and equity and everything will be done to meet the needs 
of all people. Alan Matic of Our Community will be delighted to assist any individual or organisation who requires any assistance. 
Contact Alan on (03) 9320 6805, or by email at alanm@ourcommunity.com.au

Monday 20 August 2007, 9.30am – 5.00pm (followed by networking drinks to 6pm)

By private vehicle, enter QV and parking is simple with entries off Lonsdale Street, Little Lonsdale Street and Russell Street.  
Melways Ref: 43 H7

In line with our sustainability objectives, presentations made available to us for distribution will not be printed but will instead be 
available on the Our Community website – weblink to be advised.

Cancellations received in writing by Our Community three weeks prior to the event will be accepted and fees refunded less a 
$55 administrative fee. Substitute participants are welcome but must be advised following the Masterclass.

Conference Information

Date/Time

Venue & Parking

Public Transport

Take Away Reference Material

Cancellation Policy

Commitment to Access and Equity

Price/Investment Inclusions

Our Community is a world-leading social enterprise providing:

1. www.ourcommunity.com.au - Australia’s most useful website and publishing house, encompassing the nation’s largest and most 
diverse membership base and 12 Knowledge Centres - accelerating the impact of Australia’s 700,000 community organisations 

2. Australia’s Giving Centre - Helping individuals and businesses give in every way 

3. Australian Institute for Community Practice and Governance - practical and accessible certificated training delivered locally 
through our training Institute 

4. Centre for Best Practice in Grants Management - the unique suite of grants management services for government 

5. Centre for Business Community Intelligence (CSR) - cutting edge Corporate Social Responsibility resources for large, 
medium and small business and community organisations 

About Our Community

Price per person $435; Price per group of two $780 
(Price includes refreshments and lunch during MasterClass & drinks during evening networking session)

By Taxi: 

Direct taxi to stop at 
180 Lonsdale St, Melbourne 

By Tram: 

Take any tram that goes down 
Swanston St and get off at 
Lonsdale St. 

By Train: 

Arrive at Melbourne Central, 
exit Swanston Street and turn 
at Lonsdale St.

Note



Registration Form/Tax Invoice

PH:     (03) 9320 6818

FAX:   (03) 9326 6859

MAIL:
Our Community 
PO Box 354 
North Melbourne VIC 3051

ONLINE:
www.ourcommunity.com.au/bci2007

EMAIL: service@ourcommunity.com.au

NOTE:  TAX INVOICE:  Where a registration is for less than $1000 (inc GST) this document becomes a Tax 
Invoice for GST purposes upon completion of payment. 

Five Easy Ways to Register

Please complete your details

Please register me for the Business Community 
Intelligence Masterclass on 20 August 2007 

Please register me for the Business Community 
Intelligence Masterclass on 20 August 2007 

Payment Options

Name

Job Title

Org

Address

  Post Code

Email

Phone    Fax

Specify special needs (wheelchair access, dietary requirements etc)

Attendee One

Name

Job Title

Org

Address

  Post Code

Email

Phone    Fax

Specify special needs (wheelchair access, dietary requirements etc)

Attendee Two

Post this form to Our Community, PO Box 354 North Melbourne VIC 3051

Fax order form & credit card details to (03) 9326 6859

CHEQUES Payable to 
Our Community

For teams larger than two 
please contact Steve Moriarty 
on (03) 9320 6811

a

b

Price $
Per person

No. of 
participants

Price $
Group of two TOTAL

x       $435 x      $780       =

Credit Card Details

Visa        Mastercard          AMEX

Card Number

Expiry Date   Date                Total Amount

Cardholder’s Name

Signature

/      /
All prices inclusive of GST. 
Our Community 
ABN 24 094 608 705.

Business Community Intelligence Masterclass 2007




